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POWER

THIS IS YOUR DESTINY.

YOU LEAD THE WAY WITH AUTHORITY.
YOUR BRAND SPEAKS THE LANGUAGE 

OF CONFIDENCE.

Your Power brand commands respect and has the track record
to prove it’s worthy of control. Always with a plan and purpose,

you reach goals. When confronted with Power, people either
follow or get out of the way.

YOUR BRAND PROFILE    
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 � Brand Defined: Power

 � Five Adjectives That Matter

 � How Brands Use Power

 � How Power Fascinates

 � More Fascinating Facts About  
 Power

IN THIS PROFILE
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BRAND DEFINED

Power takes the alpha stance. It strengthens, earns respect,
motivates, and guides action. Used intelligently and selectively,
Power strengthens your reputation as a leader and earns respect.

Power brands serve as role models, even beacons within their 
category. With a strong point of view and a self-assured stride, 
these brands show us the way without pulling over to ask for 

directions.

Your Power brand was born to be the leader.
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A POWER brand leads the way, showing us which way to go,
directing our actions and opinions. Yet there is no one “right” 

way to lead. Leadership can take many forms, from quiet 
certainty to boisterous cheerleading. What all forms of POWER 

have in common is a clear direction and a comfort with command.

“ONE OF THE HARDEST TASKS OF 
LEADERSHIP IS UNDERSTANDING 
THAT YOU ARE NOT WHAT YOU ARE, 
BUT WHAT YOU’RE PERCEIVED TO 
BE BY OTHERS.” 

E.L. FLOM

EXAMPLES OF POWER BRANDS

p
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FIVE ADJECTIVES
THAT MATTER

Can a single word matter? Yes, when it differentiates your 
company in the marketplace. Your marketing copy should be 
as original as everything else about you. These five words can 
unlock your point of difference and your value in the minds 
of your customers or clients.

YOUR POWER BRAND IS:
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ASSERTIVE GOAL-ORIENTED

DECISIVE

PURPOSEFUL OPINIONATED



BRAND FASCINATION PROFILE REPORT                Copyright ©How To Fascinate® and Sally Hogshead. All Rights Reserved.              8

BRAND PROFILE REPORT

P
O

W
E

R

THESE ARE YOUR ADJECTIVES, 
DON'T JUST HAVE THESE 

QUALITIES – USE THESE WORDS.

Your brand is a small law office specializing in trademark 
law and this copy was written to explain your approach to 
potential clients:

“Our practice upholds a purposeful approach to our work, 
achieving decisive and unambiguous results. Our assertive 
standing within our expertise of trademark law is the result of 
goal-oriented diligence. It is this thoroughness that allows us to say 
we are not opinionated; we are right.”

We’re going to give you some examples so you can 
understand how powerful a tool these five words are:

Example 1
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Let’s say you are a Power brand that makes the best nail 
polish in the world:

“We are not for everyone. Our colors are for those who are 
decisive. Red Brakes or Black Cat? They are purposeful, polar 
opposites. Green Envy or Kinky Pink? They are opinionated 
and assertive. They know where they will end up in the 
morning because our colors are goal oriented. Are you?”

Perhaps you are in the leadership group at a large industrial
engineering company and you need to write a descriptor of 
your brand’s approach for the introductory remarks on the 
proposal for a large contract:

“We are a purposeful company. Our clients count on us for 
decisive answers and assertive problem solving. They have 
come to expect, and we demand of ourselves, the excellence 
to provide knowledgeable and opinionated responses to all 
inquiries. And in all matters, at all times, we are efficient and 
goal oriented in our solutions.”

Example 2

p

Example 3
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HOW BRANDS USE

POWER
ADVANTAGE IN MARKETING

Power brands use these four pillars to support every action 
in their business and marketing:

1. LEAD THE WAY.
2. TAKE CONTROL.
3. PURSUE SPECIFIC GOALS.
4. VOICE YOUR OPINIONS OF   
 AUTHORITY.

Develop messages that consistently deliver at least three of 
these four pillars. Before you send that email, or publish that 
ad, check back with these four pillars. If you don’t have three 
out of four, push your ideas further in order to speak the 
language of leadership.
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LEAD THE WAY.

No matter where you rank on the pecking 
order, no matter what your age or gender, 
no matter which continent you call home, 
you’re fascinated by POWER. Our fixation 
on powerful leaders is embedded deep 
within our tribal psyche.

When powerful brands speak, the world 
listens. They set the rules for any event. In 
their presence, others follow. When others 
stare, they blink last.

Pillar No. 1

TAKE CONTROL.

If you want to be powerful, you must be 
ready to make decisions for others. Exude 
total and complete assurance in all manner 
of execution. Don’t submit or stumble, else 
you risk losing credibility. Speak always 
without hesitation or ambivalence. 
Convey absolutism in all that you say and 
do. Establish immediately that you are the 
last word, end of story.

Powerful companies, like powerful people, 
have a strong point of view. The same is 
true for your marketing. Powerful brands 
aren’t afraid to lead. To describe this pillar 
of POWER, let’s see how people apply it 
in their brands to build a reputation for 
confident communication.

Pillar No. 2
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PURSUE SPECIFIC GOALS.

By focusing on a specific outcome, POWER companies stay focused until they reach 
the finish line. They sustain fascination over long periods of time by staying rooted in
lasting qualities of substance, such as courage, intelligence, and work ethic.

Warren Buffett’s singing voice might not be as strong as Beyoncé’s, but his investing 
results are music to investors’ ears. His company, Berkshire Hathaway, is ranked 
number four on the Fortune 500 (as of 2015). The company wholly or partially 
owns several world-class brands.

Buffett has beaten the market by consistently sticking to his own principles. He often 
ignores economic facts. He puts his money in businesses, not stocks. He shuns trendy 
themes. But when he’s confident, so are investors.

What specific goals does your brand pursue? Revenue? Employee happiness levels? 
Shareholder profit? Media fame? What goals do you want your audience to pursue? 
Do you want them to improve their lives? Switch to your product? Stay loyal (rather 
than being lured by a competitor)?

Be confident and clear in establishing goals, starting with Opinions of Authority.

Pillar No. 3
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SHARE THIS:

VOICE YOUR OPINIONS OF AUTHORITY.

Powerful companies have a strong point of view. The more clearly you can define your 
opinions, the more customers will see you as an authority. These are your “Opinions of
Authority.”

An Opinion of Authority is a strongly worded viewpoint that is not a statement of 
fact, but rather a firm belief that reflects your expertise. It must be rooted in your area 
of experience and reflect a core belief. It provides a clear point of view and is a very 
effective way to differentiate yourself from others in your market, so that your message 
will convince and convert.

Leading brands don’t just get attention — they drive behavior. They incite action. If 
people don’t change their actions as a result of your message, that message has failed.

Invest in establishing a reputation as a confident, knowledgeable expert with the 
experience to guide others. You must be prepared to lead. How will you speak the
language of confidence? In many situations, if you want to gain influence, you must 
be perceived as a decision maker. You won’t stand apart from your competition if you 
won’t first take a stand.

Pillar No. 4

https://twitter.com/intent/tweet?text=4%20ways%20my%20Innovation%20brand%20can%20%23fascinate.%20Get%20your%20profile%20http%3A%2F%2Fbit.ly%2F1WVawGU%20%40SallyHogshead&original_referer=https://clicktotweet.com&related=tweetdripapp
https://www.facebook.com/login.php?skip_api_login=1&api_key=966242223397117&signed_next=1&next=https%3A%2F%2Fwww.facebook.com%2Fsharer%2Fsharer.php%3Fu%3Dhttp%253A%252F%252Fwww.brandfascination.com%252F&cancel_url=https%3A%2F%2Fwww.facebook.com%2Fdialog%2Fclose_window%2F%3Fapp_id%3D966242223397117%26connect%3D0%23_%3D_&display=popup&locale=en_US
https://www.linkedin.com/uas/login?session_redirect=https%3A%2F%2Fwww.linkedin.com%2FshareArticle%3Furl%3Dhttp%3A%2F%2Fbit.ly%2F1WVawGU%26mini%3Dtrue%26title%3DMy%2520brand%2527s%2520FOUR%2520PILLARS%2520guide%2520how%2520my%2520brand%2527s%2520fascination%2520guides%2520our%2520marketing%2520and%2520business%2520strategies.%2520Get%2520your%2520FOUR%2520PILLARS%2520here%2520with%2520the%2520Brand%2520Fascination%2520assessment%253A%2520http%253A%2F%2Fbrandfascination.com%2F
mailto:?subject=&body=My%20brand's%20FOUR%20PILLARS%20guide%20how%20my%20brand's%20fascination%20guides%20our%20marketing%20and%20business%20strategies.%20Get%20your%20FOUR%20PILLARS%20here%20with%20the%20Brand%20Fascination%20assessment%3A%20http%3A//brandfascination.com
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POWER IS... POWER IS NOT...

✓ Confidently leading the pack

✓ Voicing opinions in no uncertain terms

✓ Decisive and ready to take action

✗ Meekly asking permission, hesitating,      
    second-guessing, or communicating with   
    insecurity
✗ Passive, indifferent, or neutral          
    communication
✗ Being a follower, behind others in your    
    category

p
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FASCINATES

WHY IT’S IMPORTANT TO EXPRESS YOUR 
POWER ADVANTAGE

Under the influence of extreme Power, individuals have little 
choice. Their behavior is controlled by someone (or something) 

else. People obey because they must, as a matter of survival. 
Classic example: the iron-fisted hand of a Communist regime. 

You’ll work hard, and you’ll like it!

Power is the difference between thinking and knowing. 
Power brands lead the pack, setting the tone of the business 
discussion.
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Yet lest you think POWER is all hammer and sickle, take a 
look at the flip side. POWER isn’t necessarily overpowering. 
It can guide gently, even lovingly. It’s a necessary ingredient 
in many forms of structure that use training and motivation 
to achieve higher results. A parent uses POWER with an 
infant by shaping sleep patterns, feeding times, and language 
development. A parent might also use this Advantage with 
a high school student through a weekly allowance or the 
use of the family car. Either way, the goal is not to defeat 
the child, but to make her stronger. Similarly, strong brands 
often fulfill a parental role in guiding consumers’ choices and 
behavior.

Every day, we allow organizations to control our personal
environment. We agree to iTunes’ terms of use, and take off 
our shoes for TSA officers at the airport. On Facebook, users 
operate within a regimented interface. iTunes, the TSA, and 
Facebook all use POWER to control their environments, 
and we follow. Why? Because POWER is pure confidence. 
Doubt is death, and hesitation loses.

p
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MORE FASCINATING FACTS ABOUT

POWER
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When a brand uses too much POWER in its marketing, 
it risks being perceived as aggressive.

Brands targeting men use 23% more POWER than 
those targeting women.
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POWER brands are more likely to be leaders 
in their market.
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WHAT'S NEXT?
FIND OUT WHAT MAKES YOU FASCINATING.

Now that you know what makes your Brand fascinating,
discover what makes your personality impossible to resist. 
Sally Hogshead developed the Fascinate test by using her 
experience in branding to reveal How the World Sees YOU®. 
Join over a million others who are using their Fascinate 
profiles to improve their communication and make 
memorable impressions everyday.

p

https://www.howtofascinate.com/store/fascination-advantage-assessment
https://www.howtofascinate.com/store/fascination-advantage-assessment
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THE LEGAL STUFF… we’ll keep this quick for hyperefficiency!
No amendments, alterations or changes may be made to this document or the underlying Fascinate® Test without first 
obtaining the express written permission of How To Fascinate or Sally Hogshead.

Fascination Advantage®, Discover How The World Sees You®, and How To Fascinate® are registered trademarks of 
How To Fascinate and/or Sally Hogshead. One-Hour Personal Brand, Ultimate Personal Brand, each of the 7 Fascination 
Advantages, and the 49 Fascination Advantage® Archetypes are trademarks of How To Fascinate and/or Sally Hogshead. 
All other trademarks and copyrights are property of their respective owners.

Copyright ©2022 How To Fascinate® and Sally Hogshead. All Rights Reserved. Reproduction is prohibited without express 
permission of How To Fascinate or Sally Hogshead.
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