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FCA TRAINING PROGRAM
 MODULE 1

 J Understand program objectives 
 and expectations

 J Learn why Fascinate® is accredited  
 by the ICF

 J Explain the concept of fascination
 and Fascinate® theory

 J Highlight Fascinate history and 
 research

OBJECTIVES
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WELCOME TO FCA TRAINING PROGRAM!

Welcome!

I’m so glad you’re here.

You’re about to discover not only the best of yourself, but how 
to coach your clients, colleagues and team members to discover 
their highest value using the science of fascination. 

As a Fascinate Certified Advisor, you’ll have exclusive access 
to use our vibrant, accessible system to inspire individuals 
and teams to:

• Adopt a healthy level of confident risk-taking. 
• Develop the eagerness to break through   
 conventional constraints. 
• Assume a level of positive drive to outpace the  
 competition.
• Embrace a vibrant culture of optimism.
• Push for new levels of innovation.
• Create more opportunities at less cost.

You’ll join an elite cohort of coaches, trainers and consultants who are transforming their clients’ 
lives with the most innovative personal branding and team building solutions worldwide. 
 
For me personally… the fact that you’re here is profoundly meaningful. I can’t wait to get to know 
each one of you, and collaborate together to make the world a more fascinating place to be.

With deepest gratitude,

Sally Hogshead
NY Times Best-Selling Author

Creator of the Fascinate® System
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WHAT TO EXPECT

The Fascinate Certified AdvisorTM program is a robust, high energy program designed to 
give you all the tools you need to expertly use, promote, and sell Fascinate® products.

It is a conversational, experiential learning program where you will first read the material 
then come to class to deepen your knowledge through practical, hands-on exercises and 
discussions. 

OVERALL PROGRAM OBJECTIVES

• • Expertly use, promote, and sell Fascinate® products
• • Grow your business with the Fascination Advantage® System                    
 and integrate the tool into your offers
• • Access and use the Fascinate Affiliate Tools

MODULE 1 – Welcome & Introduction

• • Understand program objectives and expectations
• • Learn why Fascinate is accredited by the ICF
• • Explain the concept of fascination and Fascinate theory
• • Highlight Fascinate history and research

MODULE 2 – The Fascinate System

• • Explain how the Fascination Advantage system works
• • Describe the characteristics of each Fascination Advantage
• • Recognize Double Trouble mode and how best to respond to it

MODULE 3 – Fascinate and You

• • Have the words to describe your distinct value
• • Understand how to overcome communication threats
• • Create your personality tagline using the Fascinate method
• • Get hands-on, practical experience using the Fascinate Anthem 
 Brand Builder 



FCA TRAINING PROGRAM | MODULE 1       Copyright ©2021 How To Fascinate® and Sally Hogshead. All Rights Reserved.              6

FCA TRAINING PROGRAM | MODULE 1

MODULE 4 – Working with Individual Clients

• • Understand how to communicate effectively with the Advantages
• • Identify similarities and differences between your client’s Advantages 
 and your own
• • Describe how Fascinate supports the client coaching process
• • Identify four ways to coach a client effectively using the Anthem Method

MODULE 5 – Working with Groups and Teams

Apply the Fascinate® System when coaching groups and teams

• • Understand and analyze team Advantages, blind spots, and opportunities
• • Identify how a team is most and least likely to solve problems, 
 deal with conflict and achieve results

MODULE 6 – Selling Fascinate

• • Describe the Fascinate competitive advantages
• • Explain the various How to Fascinate® offerings
• • Learn how to create the perfect How to Fascinate sales pitch

MODULE 7 – Logistics and “How-To”

• • Understand how to use the Fascinate Affiliate Tools
• • Access the FCA Toolkit and Resources
• • Create a personalized Fascinate Business Development Plan
• • Describe the characteristics of each Fascination Advantage
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HOMEWORK & ASSESSMENTS

During the Program you will be required to complete various activities designed to 
facilitate your learning.

HOMEWORK

Please read material for each module prior to class. Additional homework may also be 
assigned.

RECAP QUIZ

After each module you will be required to complete a short quiz. Each quiz consists of 
10 multiple choice or short answer questions as well as five reflection questions.

FINAL PROJECTS

There are two final projects for you to complete and submit within a few weeks 
after the program has ended. Both are designed to empower you to be able to 
confidently sell and use Fascinate products with your clients right away. 

The first is a short business plan to help you outline how you’re going to integrate 
Fascinate with your current offerings.

The second is a presentation for you to use with individual, group clients or teams. 
Instructions will be given in class. 
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WHY ICF?

Fascinate® is excited to announce our Fascinate Certified Advisor™ Program 
is accredited by the International Coaching Federation (ICF) as an approved 
Continuing Coach Education (CCE) provider. Graduates of the program now 
receive 42.5 CCE credits (21 core competency + 21.5 research development). 

Our vision of excellence for the FCA Program aligns with values and standards 
upheld by the ICF. 

We feel ICF accreditation will raise the bar in how the Fascinate System is 
delivered by our FCAs and will provide an expanded platform for us to share 
Fascinate with the world.

The ICF Competencies are designed for professional coaches, however our FCAs 
fulfill a variety of different roles, including trainers, facilitators, consultants, 
mentors and HR professionals. We encourage you to adopt a “coaching mindset” 
with your clients regardless of your approach.
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WHAT IS COACHING?

The ICF defines coaching as “partnering with clients in a thought-provoking and 
creative process that inspires them to maximize their personal and professional 
potential. The process of coaching often unlocks previously untapped sources of 
imagination, productivity and leadership.”

We all have goals we want to reach; challenges we’re striving to overcome and times 
when we feel stuck. Partnering with a coach can change your life, setting you on a 
path to greater personal and professional fulfillment.

WHAT IS ICF?

The International Coaching Federation (ICF) is the leading global organization for 
coaches and coaching. ICF is dedicated to advancing the coaching profession by 
setting high standards, providing independent certification, and building a worldwide 
network of trained coaching professionals.

ICF continues to offer the only globally recognized, independent credentialing program 
for coach practitioners. 

They are industry leaders in setting high standards across the board for the coaching 
industry and all of its facets. ICF is consistently recognized among coaching 
professionals worldwide for:

• • Developing coaching core competencies
• • Establishing a professional code of ethics and standards
• • Creating an internationally recognized credentialing program
• • Setting guidelines through accreditation for coach-specific 
 training programs
• • Providing continuous education through world-class events, 
 Communities of Practice (CPs) and archived learning
• • Leading and informing conversations about the future of coaching
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The above information 
regarding the ICF was 
taken directly from their 
website  Please click 
links below for additional 
information 

1  ICF Code of Ethics
2  ICF Core Competencies
3  ICF Team Coaching  
 Competencies
4  ICF Vision, Mission and  
 Core Values
5  International Coaching  
 Federation (ICF)   
 Website

LINKS TO IMPORTANT 
ICF INFORMATION

ICF CORE VALUES

We are committed to reliability, openness, acceptance and congruence and consider 
all parts of the ICF community mutually accountable to uphold the following values:

1. Integrity: 
 
 We uphold the highest standards both for the 
 coaching profession and our organization.

2. Excellence: 
 
 We set and demonstrate standards of excellence
 for professional coaching quality, qualification 
 and competence.

3. Collaboration: 
 
 We value the social connection and community 
 building that occurs through  collaborative 
 partnership and co-created achievement.

4. Respect: 
 
 We are inclusive and value the diversity and 
 richness of our global stakeholders. We put 
 people first, without compromising standards, 
 policies or quality.

Client by client, ICF coaches help improve lives, relationships and business 
performance. They make a real and measurable difference in people’s lives, which is 
why we are passionate about making sure our coaches and the institutions that train 

them are well-equipped to do their jobs.

https://coachingfederation.org/ethics/code-of-ethics
https://coachingfederation.org/core-competencies
https://coachingfederation.org/team-coaching-competencies
https://coachingfederation.org/team-coaching-competencies
https://coachingfederation.org/about/our-values
https://coachingfederation.org/about/our-values
https://coachingfederation.org/
https://coachingfederation.org/
https://coachingfederation.org/
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WHAT SALLY BELIEVES

   The world is not changed  
 by people who sort of   
 care.
   In a competitive    

 environment, the most   
 fascinating option            
 always wins.
   The greatest value you   

 can add is to become   
 more of yourself.
   If you don’t know your   

 own value, don’t expect   
 anyone else to.
   To become more    

 successful don’t    
 change who you are –   
 become more of who you   
 are.
   Every time you

 communicate, you are   
 either adding value or   
 taking up space.
   Instead of focusing on   

 strengths, highlight your   
 differences.
   You don’t learn how to be  

 fascinating; you unlearn   
 boring.
   Stand out, or don’t    

 bother.

SALLY HOGSHEAD

The Fascinate® System was developed by 
international, best-selling author and world-class 
branding expert, Sally Hogshead. 

After graduating from Duke University, Sally 
skyrocketed to the top of the advertising elite, 
creating TV commercials for brands like Nike and 
Coca-Cola. By 24, she was the most award-winning 
copywriter in the U.S. And at 27, she had opened 
her first ad agency, in Los Angeles. At age 30, her 
work was hung in the Smithsonian Museum of 
American History.
Today, Sally’s writes New York Times bestsellers 
on the science of fascination, which have been 
translated into over a dozen languages. She has 
repeatedly been named the #1 Global Brand Guru, 
and frequently appears on NBC’s TODAY and in 
other national media. The press described her as a 
“superstar” and “force of nature” who “changed the 
face of North American advertising.”

In 2012 Sally Hogshead was inducted into the 
Speaker Hall of Fame, the industry’s highest award 
for professional excellence. 

Find out more about Sally here

https://sallyhogshead.com/about-sally/
https://sallyhogshead.com/about-sally/
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FASCINATION

Fascination is an intense focus. 
Fascination is a powerful feeling that holds you steadfast.

You’re not distracted, you’re caught in a trance – 
captivated and fascinated. 

This is the sweet spot in connecting with others and 
effective communication. It’s your ability to get your 
message across.

Fascination is an intellectual, emotional, and physical 
response.

Fascination is when your listener is focused solely on you 
and your message.
 
When you tap into your natural communication 
Advantages, you are more likely to fascinate your 
listener. When you successfully fascinate your listener, 
they become so completely engrossed that they’re not 
distracted. 

In this neurological state, they are more likely to:

• • Listen to you
• • Remember you
• • Take action on what you say

Our RESEARCH shows 
that when you fascinate 
someone, they’re more 
likely to listen to you 
and remember you. 
When you fascinate a 
prospect, they’re more 
likely to buy from you. 
When you fascinate an 
employer, they’re more 
likely to hire you. 

When you fascinate your listeners, you become most worthy of their attention. 
In this neurological state, your listener’s brain “lights up” in a highly engaged 
state of relaxed and purposeful focus.
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FASCINATE® THEORY

This process is not about changing who you are. 

It’s about seeing what you’re already doing right, so you can do it on purpose. It’s about 
differentiating yourself in a way that’s authentic and natural to you. 

It’s about discovering the best parts of yourself: your hidden talents and highest worth, 
your untapped opportunities and unrealized potential. 

It’s about understanding that when competition increases, strengths matter less, and 
differences matter more. 

The two most important Fascinate concepts:

TO BECOME MORE SUCCESSFUL
DON'T CHANGE WHO YOU ARE,
BECOME MORE OF WHO YOU ARE.

©2021 HOW TO FASCINATE AND SALLY HOGSHEAD

©2021 HOW TO FASCINATE AND SALLY HOGSHEAD
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FASCINATION IS NOT THE SAME AS INTEREST.
IT’S A NEUROLOGICAL STATE OF INTENSE FOCUS, 
ONE THAT CREATES AN IRRESISTIBLE FEELING OF 

ENGAGEMENT.

HISTORY & RESEARCH

The science of fascination is based on a decade of research with 250,000 initial 
participants, including dozens of fortune 500 teams, hundreds of small businesses, and 
over a thousand C-level executives. 

In 2006 Sally began studying why certain messages earn attention while others 
are ignored. She spent three years studying a broad range of disciplines, including 
neurology, linguistics, and biological anthropology. She was looking for patterns behind 
different approaches to communication. 

She found that fascination had been a powerful influence on cultures around the 
world since the beginning of recorded time. For centuries scholars have used the word 
fascination to describe the same hypnotic power of persuasion. 

Sally wanted to understand the differences between fascination and marketing. 

Why do we become fascinated by certain messages but not others?
What are the patterns behind the force of attraction?
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THE KELTON STUDY

Kelton Research is a global public opinion company, leading research with more than 
thirty of the Fortune 100(c) corporations, including McDonald’s, Target, and Pepsi. 
Twice it has been named “fastest growing market research consultancy” by Inc. 
magazine. 

Kelton led Sally’s deep-dive analysis of 1,059 Americans on fascination. 

The survey focused on the relationship between fascination and decision making 
regarding:

• • Brand choices  
• • Careers 
• • Relationships 
• • Personal branding 

THE GOAL

To define the role of fascination in our lives and measure it in tangible terms. We 
studied the ways in which fascination can be a shortcut to persuasion, and the ROI 
of making a brand more fascinating.

Sample top-line findings on fascination and branding:

• • People will pay a great deal of money if you can help them become   
 fascinating. 
• • In addition to paying more, they’ll invest more energy in you and your   
 product.
• • People will pay a great deal of money if you can help them feel fascinated. 
• • A fascinating brand can charge more than an unfascinating one. 
• • People also will pay a premium for brands that activate desired Advantages. 

THIS REPRESENTS A TREMENDOUS FINDING FOR BRANDS. 
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FASCINATION AT WORK

Fascinated employees are: 

• • More engaged with their work  
• • More loyal to their bosses and companies
• • There’s no such thing as “one-size-fits-all” fascination
• • Employees are all fascinated differently, based on their personality   
 Advantages
• • The majority of people don’t find their bosses even mildly fascinating
• • Only 9% say their bosses are “extremely fascinating”

WHAT THE NUMBERS SAY

The Kelton Study provides 
interesting data points to 
demonstrate the value of 
fascination in a tangible 
way.

 People will pay a great deal of money if you can help them become fascinating.

• • They will pay an average of $288/month to be the most fascinating 
 person in a room.
• • Five percent will pay more than $1,000/month.
• • In addition to paying more, they’ll invest more energy in you and your   
 product.

         In fact, women may spend more to be fascinating than they spend on food and 
 clothes.

• • They will spend an average of $338/month to be the most fascinating   
 person in the room. 
• • This is roughly 15% of their net income.
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LOOKING BEYOND THE NUMBERS

When we looked deeper than the numbers, the study revealed more about people 
than we anticipated. What began as a quantifiable study about the ROI of fascination 
became a look at how people feel about themselves and their lives in general. 

The numbers tell us about the role of fascination in our:
 

• • Ambitions and insecurities 
• • Love and work lives
• • Private lives and personal brands 
• • Respect at work
• • Passionate connection to their children 

By the end of the research, the role fascination plays in our lives became apparent.

The respondents told us that fascination is a fundamental part of our relationships and 
our quality of life. It affects how hard we work, who we marry, even how we feel about 
ourselves. When fascinated, we’re more likely to learn new ideas, to love our work, and 
live more fully.

SUCCESS FORMULA

100,000 entrepreneurs and leaders from organizations like ATT, GE, Cisco and Intel 
were part of this research.

What we learned:

• • High performers deliver a specific benefit.
    They are not a jack of all trades, rather a master of one. 
    They over deliver in a particular area.
• • They are worth more and are being paid more. 
    They give more value, more than what they're being paid for.
• • They don’t compete on price. 
    As their prices compete so does the value they provide. 
    Value always exceeds earnings.

Find out more on THE KELTON STUDY

https://www.howtofascinate.com/wp-content/uploads/2016/02/Vault_1115_The-Kelton-Fascination-Study.pdf
https://www.howtofascinate.com/wp-content/uploads/2016/02/Vault_1115_The-Kelton-Fascination-Study.pdf
https://www.howtofascinate.com/wp-content/uploads/2016/02/Vault_1115_The-Kelton-Fascination-Study.pdf
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THE THREE THREATS

You might be thinking to yourself, 
“Why can’t I just communicate the same way as I always have?” 
“Do I really need to know how the world sees me?” 

You have probably noticed that attention spans are shorter today than they were a few 
years ago. You’re not imagining it. According to the Harvard Study of Communications, 
it only takes seven seconds for someone to form a lasting opinion of you…

JUST 7 SECONDS! 

That means you can’t communicate in the same way as you did even five years ago. 
Those few seconds are your opportunity to engage, inform, inspire, and earn the 
attention of peers, customers, and everyone else around. 

This is your golden window to demonstrate why others should listen to you, and how 
they will benefit from working with you. 
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The threat of divided attention. 

Today, shortened attention spans make it increasingly 
difficult to capture and retain the attention of your listener. 

Distraction threatens your ability to connect with your 
audience.

It’s better to avoid communicating with people than to 
waste their time with messages that don’t add value.

DISTRACTION

The threat of losing in a crowded environment in which 
others are competing for the same resources, recognition, 
or rewards.

Rather than putting all your energy into being “better,” 
focus on the ways in which you are different, how you are 
uniquely suited to tackle certain types of problems.

If you are not the biggest player in your market, it’s 
dangerous to compete on the basis of price.

COMPETITION

The threat of becoming so similar to your competition that 
you are no longer distinct. 

Once commoditized, you’re in a vulnerable position, 
because you’ll probably have to compete on the basis of 
price.

If others perceive you as a commodity, you are replaceable, 
and vulnerable.

Avoid commoditization by focusing on the ways in which 
your personality is ideally suited to solve certain types of 
problems and create certain types of opportunities.

COMMODITIZATION
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The antidote?

FASCINATION
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THE STORY OF FASCINATE®

By 2009 we had isolated seven different types 
of communication that each trigger a specific 
type of fascination response in a listener’s 
brain. 

When you’re mesmerized by something such 
as an advertisement or a speech your brain is 
responding to one of these triggers.

By 2010 Sally and her team had developed the 
first algorithm in the world to measure what 
makes someone fascinating – in other words 
how they are most likely to deliver their highest 
value.

It’s based on a decade of proprietary research 
and the ground-breaking analysis of over one 
million professionals and their patterns of 
success. 

The Fascinate test is the first assessment that 
shows you how the world sees you at your best. 
It combines both personality and marketing 
into one system.

The Fascinate System reveals what makes you 
uniquely fascinating, providing a clear road 
map for leveraging that knowledge to improve 
communication, lead more effectively, and 
develop more balanced teams.

...AND THE FASCINATE SYSTEM WAS BORN.
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AN IMPORTANT FAQ ABOUT 
THE FASCINATE TEST

HOW DOES THE FASCINATE TEST REVEAL HOW 
THE WORLD SEES ME IF IT'S A SELF-TEST?

This test is not built on personal psychology alone (as with many traditional 
personality tests). It’s based on branding– the response that we create in others. 
By measuring the signals that we send out, our research is able to predict how 
others will respond to those signals. Just as Coca-Cola and Apple can predict 
how consumers will respond to a message, the Fascinate test is predicting 
how others will respond to your messages.
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FOUNDATION

Demonstrates Ethical Practice:

• • Demonstrates personal integrity and honesty in interactions with clients,  
 sponsors and relevant stakeholders
• • Is sensitive to clients’ identity, environment, experiences, values and 
 beliefs
• • Uses language appropriate and respectful to clients, sponsors and relevant  
 stakeholders
• • Abides by the ICF Code of Ethics and upholds the Core Values

Embodies a Coaching Mindset:

• • Engages in ongoing learning and development as a coach 
• • Remains aware of and open to the influence of context and culture on self  
 and others
• • Uses awareness of self and one’s intuition to benefit clients

CO-CREATING THE RELATIONSHIP

Cultivates Trust and Safety:

• • Seeks to understand the client within their context which may include their  
 identity, environment, experiences, values, and beliefs
• • Demonstrates respect for the client’s identity, perceptions, style and 
 language and adapts one’s coaching to the client

COMMUNICATING EFFECTIVELY

Listens Actively:

• • Considers the client’s context, identity, environment, experiences, values  
 and beliefs to enhance understanding of what the client is communicating
• • Notices trends in the client’s behaviors and emotions across sessions to  
 discern themes and patterns

ICF CORE COMPETENCIES ADDRESSED 
IN THIS MODULE
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 Evokes Awareness:

• • Adjusts the coaching approach in response to the client’s needs
• • Helps the client identify factors that influence current and future patterns 
 of behavior, thinking or emotion
• • Supports the client in reframing perspectives

CULTIVATING LEARNING AND GROWTH

Facilitates Client Growth:

• • Works with the client to integrate new awareness, insight or learning into   
 their worldview and behaviors

ICF CORE COMPETENCIES ICF TEAM COACHING COMPETENCIES

https://coachingfederation.org/core-competencies
https://coachingfederation.org/core-competencies
https://coachingfederation.org/team-coaching-competencies
https://coachingfederation.org/team-coaching-competencies
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THE LEGAL STUFF… we’ll keep this quick for hyperefficiency!
No amendments, alterations or changes may be made to this document or the underlying Fascinate® test without first 
obtaining the express written permission of How To Fascinate or Sally Hogshead.

Fascination Advantage®, Discover How The World Sees You®, and How To Fascinate® are registered trademarks of 
How To Fascinate and/or Sally Hogshead. One-Hour Personal Brand, Ultimate Personal Brand, each of the 7 Fascination 
Advantages, and the 49 Fascination Advantage® Archetypes are trademarks of How To Fascinate and/or Sally Hogshead. 
All other trademarks and copyrights are property of their respective owners.

Copyright ©2021 How To Fascinate® and Sally Hogshead. All Rights Reserved. Reproduction is prohibited without express 
permission of How To Fascinate or Sally Hogshead.
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